All New! All Digital!
Enter at BetterBNC.com.



General Information:
The MDDC Advertising Contest recognizes originality and excellence in advertising for both print and the web. The 2011 contest features
29 categories in each of four circulation divisions. Each publisher or manager must certifiy the originality of all work submitted.

Deadline for Entries:

All entries must be uploaded to via the BetterNewspaperContest.com online contest entry platform by 11:59 p.m. on Wednesday,
January 18, 2012 with the exception of designated mail-in entries. Designated mail-in entries must be post-marked by January 18,
2012 and addressed to the MDDC Headquarters located at the Capital-Gazette Buidling, 2000 Annapolis Drive, Annapolis, MD 21401.

Eligibility:
The contest is open to all staff members of full/active member newspapers. Members joining in 2011 may only submit entries published
following the newspaper’s membership date.

Judging:
The entries will be judged by newspaper advertising professionals from the Montana Press Association.

BNC Temporary Password:

The initial password for all newspapers is bnc. You will be prompted to change it on your initial login. This password will not work if
someone at your newspaper has already accessed the site and changed it. Contact Jen Thornberry at 855-721-6332 x2 or
ithornberry@mddcpress.com if you need to gain access.

Awards:

The 2011 Advertising Contest awards will be presented at the MDDC Annual Awards Luncheon, scheduled for April 19-20, 2012. Certifi-
cates will be presented to first, second and third place winners. In addition, one Best of Category award is presented in each category,
regardless of circulation size. There is also an overall Sweepstakes award presented to the newspaper in each circulation division that
accumulates the most points in the contest. First place earns three points, second place earns two points, and third place earns one point.
In a tie, the number of first place wins will be the determining factor.

A single Best of Show ad will be selected from the top five advertising entries as chosen by the judges. Each MDDC member employee
in attendance at the Advertising awards luncheon on April 19 will have the opportunity to vote. The winner will receive the Best of Show
traveling trophy.

TWO NEW TROPHIES — To recognize the importance to newspapers of self-promotion, MDDC would like to showcase and celebrate
member papers' very best promotion campaigns. At-show voting by Advertising luncheon attendees will select the best House Promo-
tion Ad and Best Promotion of Newspaper from the first place winners in each category as selected by the judges. Each MDDC member

employee in attendance at the Advertising awards luncheon will have the opportunity to vote. The winners will take home Best Promo-
tion traveling trophies.

Prior to the Luncheon, the names of winning staff members will be disclosed to newspapers and posted on the MDDC website at www.
mddcpress.com. Complete details of contest wins, including first and second place winners, will only be revealed at the Awards Luncheon.

Fees:
The fee is $15 per entry. There are no per-newspaper participation fees.
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Circulation Divisions: Division A: Dailies 35,000 and over
Circulation divisions for the contest are based on each newspaper’s circulo- Division B: Dailies under 35,000
tion, as reported to MDDC for dues in 2011. (Note that these are called Division C: Non-dailies 15,000 and over

categories within the BetterNewspaperContest.com platform.) For
the purpose of the Advertising Contest, the circulation divisions

Division D: Non-dailies under 15,000

are as shown (right):

A signed Declaration of Originality, a printout of the “Manage Entries™ page from the BNC platform, and payment for all entries
must be mailed to the MDDC office. The mailing address is MDDC Press Association, Capital-Gazette Building, 2000 Capital Drive,
Annapolis, MD 21401.

Entries must be original, must not have appeared previously in other publications, and must have been published in a member
newspaper between January 1 and December 31, 2011. Print entries must include publication date.

Mailed entries (Categories A24, A25 and A29 only) must be submitted as full-page tear sheets, photocopies (no smaller than 82

X 11, including continuations), or printouts from PDFs (100% size, no glossy paper). No clipped items will be accepted. Entry forms
should be stapled to the upper left corner on the front of each mailed entry. Tear sheets should be marked clearly and neatly for
ease of idenfification. Print-outs of ads alone are not acceptable.

Mailed entries for Categories A24, A25 and A29 will not be returned. Please keep a record and/or copies of entries in case they are
lost in transit.

All online entries must be judged “live” and must be made available to the judges as such, even if they are no
longer available to the public. Judging will take place between February 1 and March 5, 2012. Entries need to be accessible
online during that time.

Entry forms may list a maximum of three (3) individual names. Entries involving more than three staffers must be listed as a
group or department. For example: “Sales Staff,” “Art Department,” or “Classified Sales Staff.”

Individuals may submit only two entries per category in each division. Team entries by a newspaper in any one cat-
egory are not limited.

Participating newspapers must have paid their Association membership dues for the contest year (2011) and be paid up for 2012 by
the time of the Advertising Contest Awards Luncheon. A newspaper must be a full/active member of the MDDC Press Association to
participate in the Advertising Contest.

Entries submitted in the incorrect division, if detected prior to judging, will be moved to the correct division. Otherwise, they are
subject to disqualification. For contest purposes, non-daily divisions include papers published less than five times a week. Divisions
are based on the circulation figures filed by the publisher with the MDDC Press Association.

. The decisions of the judges are final. Judges may declare “no contest” if the category has insufficient entries. Fees will not be

returned for categories deemed no contest.

. When a publishing group creates an ad or promotion in more than one of its papers, and its papers are entered in different circula-

tion divisions, the group must submit the entry under the publication with the highest circulation. Also, any group that has multiple
papers in the same circulation division must select only one of its papers to enter each ad.

. Additional copies of certificates may be purchased after the Luncheon for $5.00 each.



AO1 BEST PRINT RESTAURANT/
ENTERTAINMENT AD

Any ad or campaign featuring fine restaurants, fast food
restaurants, specialty restaurants, entertainment, festivals,

and ts.
D @D O
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AO2 BEST ONLINE RESTAURANT/
ENTERTAINMENT AD

Any online ad or campaign featuring fine restaurants, fast
food restaurants, specialty restaurants, entertainment,

festivals and/or sports. Online ad a ~
must be judged live. "

AO3 BEST PRINT HOME FURNISHING AND
APPLIANCES AD

Any ad or campaign featuring home furnishings and
appliances including furniture, carpeting, kitchen

uppliunces,etc.@ @ o
. K

AO04 BEST ONLINE HOME FURNISHING AND
APPLIANCES AD

Any ad or campaign featuring home furnishings and
appliances including furniture, carpeting, kitchen appliances,

etc. Online ad must be judged live. —
w

AO5 BEST PRINT APPAREL, JEWELRY AND
ACCESSORIES AD

Any ad or campaign featuring clothing, jewelry, handbags,

belts, watches, etc. for men, Wi
women and children. @ o

AO6 BEST ONLINE APPAREL, JEWELRY &
ACCESSORIES AD

Any online ad or campaign featuring clothing, jewelry,
handbags, belts, watches, etc. for men, women & children.

Online ad must be judged live. a O

AO07 BEST PRINT FOOD AD
Any ad or campaign using color OR black and white
featuring food, drug or beverage. Grocery stores,
pharmacies (only advertising consumables), etc. are
included. Restaurant ads may not be entered in this

category. ‘m ‘% 0
B I

A08 BEST PRINT COLOR RETAIL AD

Any ad or campaign using color featuring general
merchandise not included in categories AO1, A03, A0S
& A07. Includes hardware, pet shops, sporting goods,

windows,etc.@ é}% o
YT

AQ9 BEST ONLINE COLOR RETAIL AD

Any online ad or campaign featuring general merchandise
not included in categories A02, A04, & A06. Includes
hardware, pet shops, sporting goods, windows, etc. Online

ad must be judged Iive.a =
"

ICON LEGEND

Electronic Entry Upload Submit Site or Page URL
Required

Color Entries
Accepted

Designated Mail-In
Entry

Black & White @ Include Supporting
Entries Accepted Documents (Optional)
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Mail-in entries require
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A10 BEST PRINT INSTITUTIONAL AD

Any ad or campaign featuring a non-retail business such as
hotels, banks, funeral homes, health clubs, gyms, healthcare

companies or services, efc.
or political campaigns. B

A11 BEST ONLINE INSTITUTIONAL AD
Any ad or campaign featuring a non-retail business such as
hotels, banks, funeral homes, health clubs, gyms, healthcare
companies or services, etc. or political campaigns. Online

ad must be judged live. a

A12 BEST PRINT REAL ESTATE AD
Any ad or campaign using color OR black and white
featuring real estate, development, mobile home,
condominiums, vacation, residential, farm, industrial or
investment property. This category also includes home

improvement/construdion.@ a 0

A13 BEST ONLINE REAL ESTATE AD
Any ad or campaign featuring real estate, development,
mobile home, condominiums, vacation, residential, farm,
industrial or investment property. This category also
includes home improvement/construction. Online ad must

be judged live. a

A14 BEST PRINT MOTOR VEHICLE AD
Any ad or campaign featuring sales and/or service of
any motorized vehicle. Includes cars, trucks, motorcycles,
boats, airplanes, all-terrain vehicles, jet skis, etc. and any

peripheral such as tires,
parts, motors, etc. B

A15 BEST ONLINE MOTOR VEHICLE AD
Any ad or campaign featuring sales and/or service of
any motorized vehicle. Includes cars, trucks, motorcycles,
boats, airplanes, all-terrain vehicles, jet skis, etc. and any
peripheral such as tires, parts, motors, etc. Online ad must

be judged live. a

A16 BEST PRINT ADVERTISING CAMPAIGN
Any series of ads showing continuity or idea for
specific product or service. May be any type of ad: retail,
institutional, automotive, etc. Each ad in series should be

different.
& @ O

A17 BEST ONLINE ADVERTISING CAMPAIGN
Any series of ads showing continuity or idea for a
specific product or service. May be any type of ad: retail,
institutional, automotive, etc. Each ad in series should be

different. Online ad must be judged a .
live.

A18 BEST PRINT THEMED FEATURE PAGE

Any single-theme page(s) featuring multiple advertisers
under a common headline or theme. Including holidays,
special events, businesses, services in a community or

a shopping area. May be
& @ O

classified or retail.
ICON LEGEND

Electronic Entry Upload

Submit Site or Page URL
Required

Color Entries

Designated Mail-In
‘E’ Entry Accepted
E

Black & White @ Include Supporting
Entries Accepted Documents (Optional)
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A19 BEST PRINT USE OF HUMOR

Any ad or campaign using @ a 0
humor. E

A20 BEST PRINT 10-LBS OF
STUFF IN A 5-LB BAG

Any ad or campaign that shows the best use of small space
when the advertiser wants too
much included in the space. @ a o

A21 BEST PRINT SMALL AD
To prove bigger is not always better, this category is for any
1/8 page or less ad or campaign (broadsheet or tab). How
big is small? If your publication is a broadsheet, the ad
should be no more than 16.125 column inches. For a tabloid

publication, the maximum
size is 8.125 column inches. @ a o

A22 BEST PRINT USE OF LOCAL
PHOTOGRAPHY

An ad or campaign that shows the best use of local

hotograph in an ad.
T @ O

A23 BEST PRINT COMMUNITY SERVICE

Any one community service program in whole or in part by
your publication; not expose or editorial in nature, but an
example of the publication participating in the life of the
community by giving advertising support to a worthwhile
subject, cause or event. Submit a brief statement as to how

TS @O O
received. B

A24 BEST SPECIAL SECTION

Any special section that is published and distributed in

the newspaper once a year, quarterly or monthly. This
includes progress, school sports, bridal, back-to-school,
lawn & garden, holiday greetings, recipe or cooking, school
graduation, mall or shopping center, downtown, and fashion
merchandising. A section may be any unit of four or more

consecutive pages, standard "
or tabloid. @ a ‘E

A25 BEST NICHE PUBLICATION

Any publication designed to target a specific audience

by « member newspaper that was not distributed in a
newspaper. This includes telephone directories, real estate
magazines, chamber directories, automotive magazines,
including publications produced for public or private

agencies supported by @ a ’
advertising revenue. B ‘E

A26 BEST INNOVATIVE ONLINE

ADVERTISING
Entries should spotlight efforts to drive traffic to the site,
increase the use of the site and increase revenue with
online advertising and marketing. Online ad must be judged

@O

ICON LEGEND

Electronic Entry Upload Submit Site or Page URL
Required

Color Entries

Designated Mail-In
‘E.’ Entry Accepted
&

Black & White @ Include Supporting
Entries Accepted Documents (Optional)
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A27 BEST PRINT HOUSE PROMOTION ADS A29 BEST INNOVATIVE CONCEPT/WILD CARD
Any ad or campaign featuring in-paper, original ads Includes booklets, other publications such as calendars,
designed to increase circulation, classified sales, readership, newsletters, posters, promotional materials, special rates or
image or prestige of publication. Maximum of 10 ads. advertiser incentives or any one ad, a sample of materials,

Judging will be on originality. @ a o an entire section or other product that does not fit into any
E other category. "
B OR{E=3

A28 BEST PRINT PROMOTION OF

NEWSPAPER ICON LEGEND
Submit sample(s) or external promotional efforts
for publicutil:Jn.(T)his includes girect mail, rate cards, public/ ;Le;:::: Frry Upload Sebmit Sito or Pogo URL
community service and post @ a o sesguoted b Color Entrias
cards. ‘g Entry Accepted
8 Black & White @ IncludeSupporti'ng
Entries Accepted Documents (Optional)

Ready to Get Started? Here's a quick preview:

1. Confirm your newspaper's membership is current.
All contest participants must be current with their 2011 membership dues for entries to be
judged and must pay for 2012 membership by the Annual Awards Conference in April.

2. Log into BetterBNC.com and submit your electronic entries.
If you have your electronic entries already prepared and in one folder on your computer, this
step will go much faster. Login instructions begin on page 10.

3. Prepare the mail-in entries.
Mail-in entries are only accepted for categories A24, A25 and A29. Use the enclosed hard-copy
entry form on page 8 or print out the label from from the BNC platform.

4. Complete the Declaration of Originality.
One is needed for each newspaper and must be mailed to MDDC Headquarters with your pay-
ment. Mail it to 2000 Capital Drive, Annapolis, MD 21401.

5. Complete all of your entries before January 18, 2012.
Entries must be uploaded by 11:59 p.m., and mail-in entries must be postmarked by 1/18/12.



Contest Entry Form

2011 MDDC Advertising Contest

Duplicate as necessary and attach to each individual entry.

This form is for use only with categories A24 (Special Section), A25 (Niche Publication) and A29 (Innovative Concept/Wild Card), which
are the only permissible mail-in categories. All other categories of the Advertising Contest must be entered electronically via the
BetterNewspaperContest.com platform (BNC). The online entry process will generate the requisite entry form for all categories
entered electronically. Entry labels for categories A24, A25 and A29 created in BNC may be used in lieu of this hard-copy form. The
label forms should be printed out from BNC and attached to the entry/ies. Mail-in entries must be postmarked by January
18, 2012.

Please type or print legibly * Entry forms may list a maximum
of three individual's names.
Entries that are the work of more
Staff Member's Name(s)*: 1. than three staffers must be listed
as a group or by department.

Publication Name:

2.
3.
Title of Entry:
Date of Publication:
Address:
E-mail:
Circulation Division:  (Circle one) A B C D
Entry Category: O A24 - Special Section

U A25 — Niche Publication
O A29 - Innovative Concept / Wild Card

MDDC Press Association ® 2011 Advertising Contest



Declaration of Originality & Payment Information

2011 MDDC Advertising Contest

All entries submitted are by staff members or subcontractors engaged by this firm.

Entries are original and were first published during the 2011 calendar year.

Authorized Signature of Publisher/Manager/Editor Date

Please type or print legibly

Name:
Title:
Newspaper:
Address:
E-mail: Phone:
PAYMENT INFORMATION NO PARTICIPATION
Pl ) int legibl FEES!
ease type or print legibly
Make checks payable to
ENTRIES submitted at $15 each = TOTAL AMOUNT DUE: $ MDDC Press Association and mail to
2000 Capital Drive,
O Check # is enclosed. Annapolis, MD 21401.

Q1 Bill to Credit Card below:

Card Number: Exp. Date:

Cardholder Name: (VH:

Billing Address and Zip Code:

Signature:

MDDC Press Association ® 2011 Advertising Contest



Using the BNC Site

2011 MDDC Advertising Contest

Entries for MDDC’s 2011 Advertising & Editorial Contest are submitted via the

Better Newspaper Contest website. Access the site at BetterBNC.com. ACCESS -|-he co ntest at
Please make sure to use a recent version of Mozilla Firefox or Internet
. . www.hetterbnc.com
Explorer for making contest entries.
GETTING STARTED
Go to the BNC site. At the left top of the
1 home page, click on "contestant login." (1)

O

2 2

The next page contains a drop-down menu from which you should select our contest. Choose
"2011 MDDC Press Association (Editorial / Advertising) Contest". (2)

10



Using the BNC Site (continued)

GETTING STARTED (continued)

More drop-down menus will appear. Select your 3
newspaper from the "News Organization” menu.

(3) For this example, we will use "MDDC

Press News."

YOUR INITIAL PASSWORD

On your first visit, you will need to enter your start-up
password. (4) Your intial password is "bnc".

If your password does not work, it means someone else has

In-_l_- I already signed into the site under your newspaper’s name.
4 Ima Contact Membership Services Coordinator Jen Thornberry at
. 855-721-6332 x2 or jthornberry@mddcpress.com for further
Pussword' assistance.
bnc

SETTING UP YOUR ACCOUNT

Once you have first entered the site using the initial password, you'll be
prompted to choose a new password. (5)

NOTE: Each newspaper has only one password. The system will not
5 accept passwords for individuals.

On this page, you will also be asked to provide the name of a contact
person for your newspaper. (6) This is the person whom we will contact
6 with any questions or problems with your newspaper's entries. Please
7 also provide a telephone number (7) and email (8) for this person.

8 Click "Submit" to continue.

You will now be directed to the "Manage Entries" page.

11



Using the BNC Site (continued)

UPLOADING YOUR ENTRIES

NOTE: Division will always be
defaulted to “General”. There
is no other option. (10)

Click on the “Submit Entry” link (9).
The window below will appear.

10

Use the drop-down menu to select a
category for this entry. (11)

11

12



Using the BNC Site (continued)

UPLOADING YOUR ENTRIES (continued)

Upon selection of a category, a description of the
category will appear below the drop-down menu.

Type in the headline of the entry exactly as it appears
on the Page. (12) Separate multiple headlines with semi-
colons.

button to find your file. Allowable file types are PDF,
TXT, DOC, JPG, PNG and GIF. (13) Then click on the
“Upload” button. If your entry consists of more than one

1 3 PDF or digital file, repeat the instruction in the previous
paragraph.

1 2 Upload an attachment first by clicking on the “Browse”

Enter the names of your staff members
getting the credit for the entry. (14)

NOTE: Please make sure all names are

1 4 spelled correctly and the right people are
listed. e use the names as typed in this form

for certificates and award listings.

When all fields have been completed, click on
the “Submit” button.

NEXT STEPS

You'll be taken to a Label window. If the entry is in a category that
requires uploading digitial files only, there is no need to print out
this page.

However, if the category requires a printed product be mailed to
MDDC, you must print this page and attach it to your entry.

At the bottom of the page, you are offered three choices: Submit

Another Entry, go to the Manage Entries page, or Logout of the
system. (15)

1 5 Submit Another Entry takes you back to a blank entry form.
Disable deselects an entry from the contest so it will not be judged.

Manage Entries takes you to a listing of all the entries under your
newspaper (as shown on the next page). (16)

13



Using the BNC Site (continued)

NEXT STEPS (continued)

Manage Entries takes you to a

listing of all the entries under your

newspaper. (16) From this page, you

are able to print another Label, Edit 1 6
the information on each entry, Disable

it or Delete it from the system.

Disabled entries will not be judged.
(17)

17
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Instructions for Preparing Entries & FAQs

Please submit all entries online unless otherwise noted. . .
Categories that must be mailed o MDDC as a hard copy are: NOTE: The BNC Websﬂ'e IS
Special Section (Editorial & Advertising) . .
The Jumes S. Keat Freedom of Information Award (Editorial) Compﬂfl ble Wlfh Internet
Niche Publication (Advertising) .
Innovative Concept / Wild Card (Advertising, optional) Explorer (6+) und FlrEfOX
All entries must be full-page tear sheets and unaltered in (2 +) on fhe Pc, a I‘Id FifEfOX
any way. The date each entry was published must appear .
on the tear sheet. (2+) on the Macintosh.

How will electronic files be submitted?

You'll submit electronic entries by uploading the files from within the online contest registration system at betterbnc.com. You will not submit
them separately (e.g., via email or on a (D). The online contest registration system for MDDC’s contests is hosted on the web servers of
SmallTownPapers in Washington.

You must submit files of complete newspaper pages, even if the entry-related content doesn't fill the page.
Requirements:

1. Only submit pages that contain entry-related content. Many categories require more than one item per entry. For example, a single entry in
the “Investigative Reporting” category may include more than one story. For each example the entire page(s) must be included for judging.

2. Make PDF files as small as possible. (See below for specific instructions.) Each file must be under 15 MB to be accepted by the system.
Fewer files and smaller files mean judges aren’t waiting around to download your entries. When possible merge multiple pages into one file.
Also when art isn’t primary to what is being judged; lower the dpi resolution of the PDFs. They will be viewed on computer monitors with
resolutions around 72 dpi.

What file formats are accepted for uploading?
File types are PDF, JPG, GIF, and PNG — so, if for some reason, you don’t have a PDF of the tear sheet you wish to submit, it would be easy to
snap a photo and submit the resulting photo file.

How can | make my PDF files smaller?

Most newspaper PDFs include high-resolution (200-300 dpi) grayscale or CMYK images for printing. However, PDF contest entries will be viewed
and judged on a computer monitor; which displays at low resolution (72-96 dpi) in RGB color: Changes in the resolution and color mode of
images are the most effective ways to reduce size without sacrificing quality.

1. Resolution. In PDFs, text is always clear regardless of resolution. Resolution relates only to photos and rasterized graphics. Reducing
resolution by half reduces image file size by 75%. The recommended maximum resolution of 96 dpi can be enforced by Distiller settings.

2. Color mode. Converting from CMYK to RGB color will reduce image file size by another 25%. This color conversion can again be enforced by
Distiller settings. If you reduce image resolution and/or convert color mode in your entry PDFs with a PDF editor (e.g. Enfocus, Pitstop or Quite
A Box of Tricks) or use the native profiling/editing tools in Acrobat 6 or later, YOU WILL NOT GAIN THE EXPECTED REDUCTION IN FILE SIZE unless
your redistill the PDF afterward.
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Instructions for Preparing Entries & FAQs (continued)

What is the most efficient way to collect entry files?

Collect copies of all PDF files that contain entry-related pages into one place. These may be full-issue, full-section, or individual-page PDFs that
you sent to your printer or that you saved from your page layout program for other reasons. The sizes, resolutions, color modes, and other
characteristics of those PDF files can be ignore af this point.

Extract entry-related pages from any multi-page PDFs, or delete non-entry pages. Give each resulting file a clearly descriptive name. Combine
into a single PDF file pages that comprise each entry. Instructions for extracting and combining PDFs are provided below. Distill. Once you've
created all your entry PDFs, restill each one as explained above to reduce it to the smallest practical size. It's not productive to try to reduce
the sizes of individual files before combining them into complete entries. Like all changes, combining pages can increase file size.

How do I extract pages from a full-issue or full section PDF?

In Acrobat, open the PDF file, then choose “Extract Pages...” from the Document menu and follow the instructions. This will allow you to save
individual or sequential pages in separate files anywhere on your system.

16



Instructions for Preparing Entries & FAQs (continued)

How do | comhine PDF pages or files into a single entry?

Open the PDF file that is to appear first in the entry, choose “Save As...” from the File menu, and save that file with the name you'd like to
give the final PDF entry. Choose “Insert Pages. ..” from the Document menu, choose the file that is to appear next in the entry, then specify
where that file should be inserted. When all insertions have been made, save and close the PDF file. You'll need to redistill the final PDFs.

How will MDDC prevent fraud?

We prefer to trust our member publishers not to submit embellished or edited entries. It is true that ads and articles can be re-edited, photos
can be retouched or replaced, and page layouts can be changed. However, major deception probably would be noticed, if only because winning
PDFs will be available to the public and MDDC members on the MDDC website. If fraud is suspected with any entries, a full investigation will
follow.

How do I submit payment?
MDDC accepts payment by check or credit card. Credit card payments can be made on MDDC’s website after submitting your entries.
Checks should be made payable to MDDC Press Association and sent along with a copy of your Summary of Entries Form and any mailed
entries by January 18, 2012, for Advertising contest and January 25, 2012, for Editorial contest to:

MDDC Press Association
Capital-Gazette Building
2000 Capital Drive
Annapolis, MD 21401

What if my info is wrong or my paper is not listed?

We have worked very hard to make sure the division for each member is as accurate as possible, however if you note that your division is
listed incorrectly, please contact MDDC at 855-721-6332 x 2 or jthornberry(@mddcpress.com and it will be fixed ASAP!

Where can | get more help for anything I can’t find here?

Call MDDC at 855-721-6332 x2 or email '|1hornherry(@mddcpress.(om.

That's it. (That's enough, don't you think?)
You have everything you need to enter the Advertising Contest.

Ready? get...
GO!
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